
The Group’s products are sold in more than 150 markets. The larg-

est of these are in Europe and North America. Operations are orga-

nized in five business areas. Consumer Durables consists of four 

regional business areas, while Professional Products is a single 

global business area.
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PROFESSIONAL PRODUCTS

Consumer Durables, 94%

Professional Products, 6%

 See page 22 

 See page 20 

 See page 26 

 See page 28 
 See page 24 

9




